
 

 

SEO Manager 
 
Department: Marketing 
Reporting to: Global Head of Digital 

 
Since launching in 1989, CMC Markets has become one of the world's leading online CFD and financial spread betting 

providers, with nearly 66.8 million trades executed annually across Europe, Asia Pacific and North America. 

CMC Markets’ success is founded on its ability to deliver a wide range of trading products to customers, from single 

equities to indices, currencies and commodities. This means our clients don’t need to go to a forex broker, futures broker 

or a commodities broker to trade these different instruments, they can trade them all through one trading platform. CMC 

Markets has pioneered the development of online trading in markets around the world to become a world leading spread 

betting and CFD provider.  

  

ROLE AND RESPONSIBILITIES 

 

Purpose of role:  

As the SEO Manager you will be responsible for the continued development of our in-house SEO capabilities. 

Based in the UK you will need to help drive the global SEO strategy; ensuring websites adhere to a mobile-first 

methodology and continuing to drive on-site best practices. Equally you will oversee off-site link activity and work 

with our regional offices to help them achieve their local objectives. 

 

You will be required to deliver profitable SEO growth, leveraging tactics such as periodic competitor link graph 

analysis, link-building, an SEO-driven content strategy, on-site optimisation, PR and social media. The role holder 

will work directly with the Global Head of Digital to ensure SEO strategy is feeding into overall global acquisition 

strategy delivering growth and profit. 

 

We are seeking an individual who has a good level of digital experience and is looking to take on a new challenge. 

We offer high levels of remuneration and appreciate that work-life balance is important – that is why our senior 

management team has been with us for an average of 9 years.  

 

Key responsibilities: 

Drive all SEO activity (on-site and off) to improve key metrics and deliver significant return on investment. 

 

Tasks: 

 Own and manage the significant SEO budget to deliver profitable search engine rankings in new and existing 

markets 

 Formulate global SEO link-building, on-site, content, PR and social media strategies to drive profitable SEO 

growth 

 Develop innovative and profitable link-building strategies using tactics such as blogger outreach, infographics, 

PR, social media, widgets and whitepapers 



 

 Leverage link-bait tactics utilising in-house content, creative and video assets to generate a profitable SEO and 

brand footprint 

 Leverage and contribute to the brand and content strategies to maximise SEO opportunities 

 Ensure that agency suppliers are delivering value 

 Be a technical SEO evangelist directing and managing all on-site audits and implementations to ensure SEO 

best practices are followed and adhered to 

 Present regular KPI reports to senior stakeholders showing return on investment and progress achieved 

 Work with the Digital, Marketing and Web Development teams and regional offices to identify commercial SEO 

growth areas 

 Work with the Global Head of Digital to define commercial SEO strategy, set realistic KPIs and deliver positive 

return on SEO investment  

 Keep abreast of SEO industry news and trends to ensure CMC Markets are not penalised by search engines 

 Maintain personal/professional development to meet the changing demands of the role, including all relevant 

regulatory and legislative training 

 When dealing with all customers, clients or colleagues ensure that we provide a clear, fair and  consistent high 

quality service that presents a professional and positive image of CMC Markets  

 Take all reasonable steps to ensure appropriate confidentiality 

 Undertake such other duties, training and/or hours of work as may be reasonably required and which are 

consistent with the general level of responsibility of this role 

 

 

KEY SKILLS AND EXPERIENCE 

 

Essential criteria  

 Solid SEO experience covering strategic and hands-on activities (on-site, content, link-building and tactical 

SEO) 

 Experience managing large SEO budgets to positive ROI and profit levels 

 Experience managing and executing advanced link-building strategies (blogger outreach, link-bait, content, PR, 

social media) 

 Strong technical SEO experience (meta tags, sitemaps, redirects, geo-targeting, domain management, hosting 

/ DNS configuration, schema.org, AMPs, pre-rendering, progressive web apps and regular expressions) 

 Strong SEO content skills (copywriting, understanding the value of content for SEO,, TF-IDF, LSI and other 

NLP approaches) 

 Tactical SEO experience (micro-sites, long-tail optimization, etc.) 

 Knowledge of CMS, HTML / CSS, JavaScript or PHP) is an advantage 

 Familiarity with page speed considerations including HTTP2, OCSP stapling, prefetching, dynamic image 

delivery, lazy loading etc. is highly desirable 

 Experience working with excel (Pivot tables, SUMIFS, VLOOKUPs, Index Match, knowledge of visual basic 

would be an advantage) 

 Excellent interpersonal skills 



 

 Experience working globally and with international search engines (Google, Yahoo, Bing, Yandex, Baidu, 360) 

 Candidate must be able to work in a fast-paced, creative environment  

 Educated to a degree standard, preferably a scientific discipline  

 Digital agency SEO experience  

 Strong understanding of statistical reporting and web analytics 

 

Desirable criteria (we would by no means exclude anyone who does not have these skills) 

 Experience or knowledge of CFD trading and spread betting  

 Experience of working in a FCA regulated industry 

 Interest in financial products, markets or economics 

 

CMC Markets is an equal opportunities employer and positively encourages applications from suitably qualified and 

eligible candidates regardless of gender, sexual orientation, marital or civil partner status, gender reassignment, 

race, colour, nationality, ethnic or national origin, religion or belief, disability or age. 

 

 

KEY OBJECTIVES/KPIS 

 

 As per performance review 

 

 

COMPETENCIES 

 

 Managing customer service standards and performance  

 Developing people and teams 

 Leadership 

 Decision making 

 Business acumen 

 Resilience and drive 

 Communication and stakeholder management 
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